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Use of Social Media

Dear Reader:
The following document was created from the MTAS website (mtas.tennessee.edu). This website is maintained daily by
MTAS staff and seeks to represent the most current information regarding issues relative to Tennessee municipal
government.
We hope this information will be useful to you; reference to it will assist you with many of the questions that will arise in
your tenure with municipal government. However, the Tennessee Code Annotated and other relevant laws or regulations
should always be consulted before any action is taken based upon the contents of this document.
Please feel free to contact us if you have questions or comments regarding this information or any other MTAS website
material.
Sincerely,
The University of Tennessee
Municipal Technical Advisory Service
1610 University Avenue
Knoxville, TN 37921-6741
865-974-0411 phone
865-974-0423 fax
www.mtas.tennessee.edu
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Social media is a way for people to share information. An account can generally represent an individual, a company,
municipality, or a group. While the three primary uses for social media are networking, socializing, and marketing, social
media is also used to provide the public with information about city events, schools, traffic, new businesses,
weather-related incidents, and new initiatives.

Social Media Statistics
Social media growth has appeared to level off somewhat since 2016 statistics were reviewed. Facebook is still the most
popular site. In the United States, Facebook reaches 68 percent of the adult population with three-quarters of those users
access Facebook on a daily basis.[1] The newest site to see a surge is YouTube which is not a traditional social site but
does have many social element. YouTube is now used by 73 percent of U.S. adults and 94% of 18- to 24- year olds. The
18- to 24- year old segment stands out for using multiple Social Media platforms with 78 percent using Snapchat, 71
percent using Instagram and 45 percent using Twitter multiple times per day.[2] Other popular Social Media sites in the
United States are Twitter, LinkedIn, Instagram and Pinterest each with a respective adult internet users proportion of 24
percent, 25 percent, 35 percent, and 29 percent.[3]
As of February 2018, 69 percent of the U.S. public uses some type of social media platform.[4] We are in an age where
grandparents, while sitting in the comfort of their homes, are able to visit their grandchildren who live 500 miles away over
FaceTime or Skype. Children today do not think twice about sending a video of themselves doing a hand stand to all their
friends at school using SnapChat. Our workforce is adapting to the changes brought about by social media in their personal
lives and we must help them adapt professionally in our workplaces and our communities.
[1] http://www.pewinternet.org/2018/03/01/social-media-use-in-2018/ [1]
[2] Ibid.
[3] Ibid.
[4] http://www.pewinternet.org/fact-sheet/social-media/ [2]
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DISCLAIMER: The letters and publications written by the MTAS consultants were written based upon the law at the time and/or a specific sets of facts. The laws
referenced in the letters and publications may have changed and/or the technical advice provided may not be applicable to your city or circumstances. Always
consult with your city attorney or an MTAS consultant before taking any action based on information contained in this website.
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